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We serve clients from 
o�ces throughout North 
America and field sta� in 
30 states and provinces.

We have focused 
exclusively on positive 
social change through 
behavior change research 
and marketing since 2001.

Our team lives and 
breathes behavior change 
marketing, accumulating 
hundreds of years of 
combined experience.

We develop, implement, 
and evaluate campaigns 
for youth and adults, 
across diverse 
populations and distinct 
healthy behaviors.

American Lung Association / Illinois DOH
Blue Cross Blue Shield of Minnesota
California Department of Public Health
California Department of Social Services
Colorado Department of Human Services
County of Los Angeles Department of Public Health
County of San Diego Health & Human Services Agency
First 5 California
FDA - Center for Tobacco Products
Hawaii Community Foundation
Indiana State Department of Health
King County Department of Community and Human Services
National Jewish Health

Nevada Cancer Coalition
New Mexico Department of Health (TUPAC)
North Carolina Department of Health and Human Services
Oklahoma Tobacco Settlement Endowment Trust 
Prevention First
San Diego Unified School District
South Carolina Department of Health & Environmental Control
Southern Nevada Health District
Special Olympics
Texas Health and Human Services
UCSF Center for Tobacco Control Research & Education
Vermont Department of Health
Virginia Foundation for Healthy Youth
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Knowledge can drive 
change when it is new 
and relevant. Our 
Decision Blocks strategy 
identifies what is 
blocking our audiences 
from performing the 
health behavior and 
which pieces of 
knowledge could clear 
those blocks, ensuring 
we deliver tailored 
messages to spark 
behavior change.

Our SAVI Messaging 
model helps us tackle 
complex topics by 
ensuring we deliver 
Specific, Acceptable, 
Viable, and Impactuful
messages that avoid 
generalizations like “eat 
more fruits and 
vegetables” and instead 
identify specific changes 
that are realistic for the 
target audience.

Policies can make 
unhealthy behaviors 
more di�cult to perform, 
or healthy behaviors 
easier to perform. We 
build grassroots 
advocacy campaigns, 
often including youth 
engagement, to 
demonstrate support for 
legislative or voluntary 
policy change through a 
cycle of education and 
community engagement.

Norms can sustain 
unhealthy behaviors 
even when people know 
the risks. We change 
these norms with 
culturally-targeted 
campaigns to associate 
healthy behaviors with 
the values of high-risk 
audience segments.

®

Our in-house research team comprising Ph.D. and MPH research scientists uses 
qualitative and quantitative methodologies to segment populations based on 
psychographics to better understand why a risk behavior is being performed 
and how we can change it.

IN-HOUSE
FORMATIVE
RESEARCH

To change behavior,  we must change something that a�ects behavior, like knowledge, policy, or norms. Each pathway to behavior 

change requires a di�erent strategy. We start with formative research to identify how we can have the greatest impact. From there, 

we implement Decision Blocks™, SAVI Messaging™, Policy 360™, or Social Branding , our proprietary strategies to achieve the 

desired behavior change.

®



We tailor our messages to 
those with the greatest need 
and target our media to ensure 
equitable outcomes.

We develop unique strategies 
that align with each audience 
segment to change behavior.

We go beyond demographics 
to segment populations 
based on their identities, 
lifestyles, and values.

Formative Research
Audience Insights
Segmentation Research
Creative & Message Testing
Media Trackers
Strategic Planning

Brand Development
Graphic Design
Copywriting
Video & Broadcast
Production
Website Development
App Development

Digital & Social Media
Mobile Marketing
Traditional Media
(TV, Radio, Print, Out of Home)
Social Media Management 
Earned Media & PR
Measurement & Optimization

Event Marketing
Brand Ambassador
Programs
Influencer Partnerships
Youth Engagement
Volunteer Programs
Advocacy & Outreach

WE SEGMENT BASED
ON PEOPLE’S IDENTITIES

We pioneered new approaches 
by defining the di�erences 
between behavior
change marketing and 
commerical marketing.

WE PUSH HEALTH
COMMUNICATIONS FORWARD

WE STRATEGIZE FOR
BEHAVIOR CHANGE

OUR MESSAGES AND
MEDIA PLANS ARE EQUITABLE

Our research and campaigns 
have been published in 
peer-reviewed journals including:
Health Communication, 
Addictive Behaviors, American 
Journal of Preventive Medicine, 
American Journal of Public 
Health, Health Education and 
Behavior,  Health Promotion 
Practice, Journal of Adolescent 
Health, and Tobacco Control. 
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A nutrition education 
campaign for Coloradans 
impacted by low wages 
using Rescue’s proprietary 
framework for complex 
behavior change like 
healthier eating.

A mental health awareness 
campaign to inspire 
wellness, reduce stigma, 
and prevent suicide.

IT’S UP TO US

A campaign to share 
urgent and current 
information on pills and 
powders laced with 
fentanyl in Seattle/King 
County. 

LACED & LETHAL

A youth engagement 
model used in NM, OK and 
VA that empowers youth 
to work on tobacco 
education, nutrition and 
policy change.

EVOLVEMENT

EAT BETTER TOGETHER

A comprehensive 
marijuana education 
campaign to educate 
California youth about the 
dangers of underage 
cannabis use.

MIND OVER MARIJUANA

An early childhood 
education campaign that 
educates Californians about 
creating stable, safe, and 
nurturing relationships and 
environments for their 
children 0 - 5.

FIRST 5 CALIFORNIA

BEHIND THE HAZE
A vaping prevention campaign 
designed for teenagers. Campaign 
has run in 22 states.

QUIT THE HIT
A vaping cessation support group 
that helps young people quit 
through group chats on Instagram 
across 8 states.

THE FENTANYL EFFECT
An evidence-based campaign to 
prevent fatal fentanyl overdoses.

DOWN & DIRTY
A rural teen tobacco prevention 
campaign designed to shift cultural 
norms with Country teens. 
Campaign has run in 11 states.



Albuquerque, NM

Los Angeles, CA

Oklahoma City, OK

Sacramento, CA

Washington, D.C.


